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wangasnagnsnsmaingaluifiae Al duindeunadnsaindeya

Kufl 11 flupnew 2568

o o & 0
Fufl 1 fiugouuaznnsiin Al anlglunagnsnisnain

Day 1 WirUan13ausy

09-00 — 10:30 1. | #24afi 1 Al & Data-Driven Marketing Landscape

LLuﬂﬁ&{ Al Marketing & Digital Transformation

. 4 £ o w o = ' 3
®  Al-Driven Digital Transformation Al fdaasuulansnsgsiauaznisaaaegndls uasaaudniy

Wanagnslunsi Al anld

® Al as Your Copilot & The Future of Work in Marketing — unu a3 Al f-jﬁﬂ'luau’lﬂmmﬂuﬁ'm

N1IMaA

®  Key Al Trends in Marketing (2024 & Beyond) - dUimmuunlviuggm 1wy Al Personalisation,

Predictive Analytics, Generative Al
® Al for Competitive Advantage - Al thoaseanulaieulumsudsuvesganalaegnils

e  Al-Powered Customer Joumey Mapping - msalasigiidumnsdedulavesgndide Al

Al funsilapuudaswainsaduilon
. i = a o [
® Al & Consumer Behavior Shifts - msiUAaundamninssuguilanannsly Al
®  Hyper-Personalisation with Al - Al fumsaihslszaunsalignAnianisynna

® Alin Social Listening & Sentiment Analysis - M54 Al Siasnzimufaifiuuasgnési Social
Media

®  Predictive Analytics & Consumer Trends - Al fiunsyhuneinliiumginssuuesgnin

® Al & Voice/Search Behavior — Hansevuves Al dengfinssunisfunussifuilan

Case Study - Ustwiiuszauanuduiaan Al
®  AlDriven Marketing Success Stories — nsdiinunanngsiafld Al lunsnanmeginszaurrude
®  Alin E-Commerce: Amazon & Al Recommendation Systems — Amazon 14 Al a31eszuuuugii
furotinals
®  Alin Social Media Marketing: TikTok & Algorithm-Driven Content - TikTok 1% Al Uiusdafineau
wudilaLfi Engagement
®  Alin Advertising: Google & Faceboaok Ads Automation — 9l Al Tulssauuwuu Programmatic
Advertising
®  Al-Powered Customer Service: Chatbots & Al-Driven CRM — Chatbots wag Al 'lumiU"“iWﬁgnﬁ'l
Furius
e  AlPowered Personalisation — faeenansld Al ifleanagnsmsnanaluwuy The Segment of One
flangsu:
®  Workshop: nuddugmsud Al 1 1u Generative Al Predictive Analytics, Al Chatbots fiu gym/

Tona lugsia
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®  Workshop: 1§ CustomGPT dwiu Al-based Market Gap Analysis rseigutuaglanianisnis
v o o a y ) o w
nan lnelou Keyword/Joyngnamnssuveinu eyl Al sz Market Gap (1u dasinsrnududn,

"o P a4 v ' @ =
Foadaiu positioning) e aaadagiiiierli-ivnerls-maidumeerls

10:30 - 10:45 u. | WA
10:45 - 12:00 wu. wadiefl 2: msld Al lu Customer Insights & Segmentation
o anuddguestoyagnn (Customer Data) lunisamngalul
o Alffu Customer Insights: Wieudeyalyiifiunagnimenisnans
o walulad Al ﬂﬁm‘ﬁaaﬁ’umi‘iﬂﬁsﬁgﬂﬁﬁ 194 Machine Learning, Predictive Analytics, Natural
Language Processing (NLP)
e Case Studies: uusudiuszavaudnislumsld Al uasesignén
msAeseidayagni (First-Party Data & CDPs)
o Usuavivestayagne: First-Party, Second-Party, Third-Party Data
o wansEvuTRIMIBNENFuAnAlunfudeya
o iednsdiouasuwamosulilunssiunuuasuimsianisteyagnén (Customer Data Platforms -
CODPs)
o nuideuluadoyaninumassng o 1du CRM, Social Media, Website, Mobile App
e Al Tun19vin Data Cleaning & Data Integration
o U Al TinTzingRinssugninuasiannnagnsniudeyaiile
nsld Al uﬁendagﬂﬁﬂ (Predictive Analytics & Customer Lifetime Value - CLV)
e NITUUINGUGNAWEY Al: Rule-Based vs. Al-Powered Segmentation
e m3ld Al uag Machine Leamning lumsiiasngingAnssauagninuneansvesgne
*  Predictive Analytics: msmanTsamgRnssugnAuazliluenan
e Customer Lifetime Value (CLV) 14 Al FnunnuuazUsziiiuyadvasgnudasngs
o Case Studies: maii Al lUlHiAeUSUnagmsnsmaa iz fundaznguilimane
st Al-Powered Customer Insights Wldlunagnsnisnann
o msliteyagndnilesenuuy Personalised Marketing Campaigns
e 5t Al inldlu Customer Retention & Loyalty Programs
e Al fiun15a31s Predictive Customer Journey Mapping
o msinrauazUFuUTINagNSNTRAIAGY Al
fnanssy:
*  Workshop: @579 Customer Persona f2e Al
e Workshop: 4avi1 RFM Model (Recency, Frequency, and Monetary value) tilafnuam CLV inady
warsvaNANRIMUANAgVISE MTUgNATLAAS NG
12:00 - 13:00 . | WhuUsEMmIuRMITNa1eU
132:00 — 14:30 1. ﬁ'&’ﬁaﬁ 3. Al-Powered Personalisation & Content Marketing

Al Tunnsa¥ns Personalised Ads & Dynamic Pricing

e yinmeiaees Al lunsafalssanuuuianizyana (Al-Powered Personalised Ads)
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That Dig st Teshetegy Hans Giop Ayesciation
nnnleRt Rt

o mild Al lumsuiusaduauuulaundin (Dynamic Pricing)

o hathaumanilasu Al #ldlu Personalised Ads wag Dynamic Pricing 1 Google Al, Facebook Al,

Adobe Sensei

n15ld Generative Al Tu Content Marketing
®  Generative Al fisazls waziiunumadnalslunisnana
o msld Al fleadrsroumudlugUuuusng 9 Wy wianu Inadladeaiifie Tie wasdua
e ydnmsues Al Copywriting - msitudemnslavanuanifomlngld Al

e Al funmsadidiflanaznsfinuuudn i

fanssa:
®  Workshop: naredld Al Tinsesidayagninuazaisuesgleaniiviuusemmumeinssugnd
®  Workshop: naaadld Al asrenarmnud
14:30 - 14:45 4, | WnlusA
14:45 - 16:00 . ‘ﬁ"ﬁl’aﬁ 4: Al-Driven Advertising & Budget Optimisation

Al fiu Programmatic Ads & Media Buying
e Programmatic Advertising finazls uaz Al flunumatinals
e  Real-Time Bidding (RTB) w.a¢ Al-Optimised Bidding Process
e s Audience Targeting Wag Retargeting #7e Al

e Case Study: fedrensld Al Tuns@alawanwuudnlud@

sl Al Arsied ROI vasuaUgylawan
e MTIATIEN Key Performance Indicators (KPIs) aaauasiuglamen
o 3514 Al ims1e9i Conversion Rates, Click-Through Rates (CTR) uae Cost per Acquisition (CPA)
e Al Attribution Models: nsiiasesitasnisfifinasie Conversion
o n15ld Al vineuwnliuszavsnmlawn (Predictive Analytics)
e Case Study: n5ld Al Siasnedt ROI uazamanlddnalason
Al Bidding Strategies & Budget Optimisation
e Al Bidding Strategies (Smart Bidding, Target CPA, Maximize Conversicns)
o msld Al euSusuTavanlivenzauuudnlusa
® Al Budget Allocation: m3dmasssulszanmlavaniunazunan oy

o sld Al YSuupggmamgnssuduilnauuuGeall

naNTIYU:

Workshop: Jiasnzridoyalsiumn & USunagns Al Bidding

a'qtl"a'uﬁ 1 Reflectio
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Uil 2 nagwsidsanuasmahlias

Day 2 #2UBNTAUTY
09:00 — 10:30 1. | ¥iatiefl 5: Al & Predictive Analytics for Marketing Strategy
Ansld Al aannsaiuunldunann (Al-Powered Market Forecasting)
e Market Trends Prediction with Al - 3814 Al AiasnziiuuiltmasngAnsaanain
o Real-Time Market Intelligence — nsvh Al arfiirseiideyaiual iemansaimawaoumasmes
Lal
o Al-Driven Competitor Analysis - m3ldf Al AiasnzsimsudsdumemsmaiauazuiluieIgue
Al Wazn33ATIZH Customer Churn & Retention
e Understanding Customer Churn & Retention - mnumnauagaaid e sdnsinmsinugni
e Al-Driven Customer Segmentation — 3514 Al wisngugnAniienamsaingnssy
e Predicting Churn with Al - 151 Al uaw Machine Learning manisaignéniienaidnldiins
e Retention Stratesies Powered by Al - msl Al sanuuunagnsinwgnénuazfiy Lifetime Value
Case Study - Predictive Analytics Tugsfiaass
e Case Study 1: Al-Driven E-commerce Strategy — fiaag1amsld Al Jiaszvingnssugnaiuas
AMMTBlENTY
®  Case Study 2: Al in Subscription-based Business - Asld Al mennsal Churn Ltasﬁmmnﬁqwé
Retention
e Case Study 3: Al-Powered Customer Experience - fiagamsldl Al ad1euszaunsaignAndiunts
AIANITOINGANTSY
fangaa:
o Workshop: 1§ Al Bimssiuunlimanalugaamnssudianle
s Workshop: Aswideya Chum uazeenuuunagns Retention Lagld Al
10:30 - 10:45 w. | WALAS
10:45 — 12:00 u. ﬁ'a‘l'l'af"; 6: Al-Driven Customer Engagement & Automation
Al Chatbots & Voice Assistants Tu Customer Experience
e anudduas Al Chatbots wag Voice Assistants Tun1sensesiu Customer Engagement
o UszLnnuad Al Chatbots: Rule-based, NLP-driven, Generative Al
°  AUUANAIEIEUIN Chatbots, Voice Assistants Wag Conversational Al
e Al Chatbots lu Omni-Channel Experience: msltfanulu Website, Social Media, uag Messaging
Apps
e Case Study: f7@814n1314 Al Chatbots & Voice Assistants Pszavarudnsa
M3k Al Automation iaules Omni-Channel Marketing
° ﬁuﬁw-um Al Marketing Automation: n15¥1911Y84 Al Tuszuu CRM uag Marketing Automation
e Al ffu Omni-Channel Marketing: matdaslusgndnliilisesroseninsdesmseulaminazesla
o Aluag Predictive Analytics: msld Al mannsaingiinssugniniieuiuusisfommuasdoiaue
o 5% Al Tu Email Marketing, Social Media Automation, Wag Programmatic Ads
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Tha] Digat Sexbnsiings Uins iy Abéatistion
maeuidisiaten

e Case Study: n1sldl Al Automation il Conversion Rate wag Custorer Retention

fanTsu:
e Workshop: #anuuu Customer Journey e Al
e Workshop: aanuuu Automatic Workflow g Al

ar
12:00 — 13:00 u. ‘%‘UU'SS‘VI'IU'EJ'IW"I‘JHEI'N']U
o w o . " M
¥2UaN 7: Ethical Al & Data Privacy Compliance
o wiwslydfuaesdpyadiuyaaa (Personal Data Protection Act - PDPA) Aieazls uasiinansznu
agnlsnanmsyinnann
o unumad Al lumsdamsteyagnAiuaranuliuadiud
o & o w4 = o = v
o shlu PDPA Ssddnyrenismanafiduimtiousie Al
e 1390 Consent ua¥n 131y Al Tun1svin Personalisation atagnsies
L4 = so A g w v w
o il Al Transparency & Explainability iiialvignandilamslitaya
e N1599NLUU Al Compliance Stratesy Ti@anmdasiu PDPA
wafianisld Al adredfiadesssanazanulusslalununmaman
e Al Transparency & Explainability: vinl# Al finaulusslanagidnlaladng
. f - " ad a P v a o
®  Faimess & Bias Mitigation: Faameafivas Al tielWiAnnulusssulumsimsnana
*  Informed Consent & Data Minimisation: msveauBuserangniuazannislidoyaitlusiu
5 i " 4 a was w o
®  Alin Targeted Advertising & Personalisation: Llulﬂgﬂﬂﬂﬂﬁﬁﬂﬂﬁﬂ.uﬂﬁﬂ’! Al-Powered Ads
flanssu:
e Workshop: inszvuauignismannannnsdiinefiasidn PDPA wazwmaudly
-~ a v . A o oA e o
e Workshop: N3l6onnanIsuyineduemugueeuinesuiany Privacy Concerns ‘uaaqnf-’h
14:30 - 14:45 1. | WNLUAS
14:45 - 16:00 u. vindiafi 8: Al Marketing Strategy & Implementation Plan

n13anuY Al-First Marketing Roadmap ET'IW‘S'U'q'iﬁ'-J

®  Understanding Al-First Marketing
" AU Wag asRUsEnauwdn vea Al-First Marketing
= aiUsznauiiilinagns Al Uszaumnuduge

® Al Tools & Platforms for Marketing Strategy
»  yumweiesiie Al mﬂ”j'lum'ifml,muu,azﬁwLﬁunaqwb’ 191 CRM, Chatbot, Predictive

Analytics

o wnumunsth Al inlglunsiieseideyagnn uas Customer Joumney
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